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Digital-First World -
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David J.P. Fisher

Showing Sales Professionals and
Leaders How to Leverage Digital Infl...

David J.P. (D. Fish) Fisher

Showing Sales Professionals and Leaders How to Leverage Digital
Influence to Create More and Better Opportunities - Sales Hall of Fame
Inductee, Speaker, & Author
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Of job holders in the United States, 58 percent—the equivalent of 92 million
people—say they can work remotely at least part of the time.

Availability of remote-work options, % of employed respondents (n = 13,896

SRNN
Ofered et o ﬂ AR ! m” -

t
) n’* RGN
==

Mot offered remote- * 66 million
waork opportunities’

42

. . workers,
on a full-time basis * R “ ﬁ i extrapolated®

Mote: Figures may not sum, because of rounding,
Includes respondents who answered *| dor’t know" (196},

*0f 168,106,000 employed pecple; US Bureau of Labor Statistics, Apr 2022,
Source: McKinsey Amarican Oppartunity Survey Spring 2022

@dfishrockstar



Kick Start Your

LinkedIn Presence

©® Integrate the Online & Offline

© Create a Buyer-Centric Strategy

Build Your Profile Now
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Leverage Your

LinkedIn Presence

G Integrate the
Online & Offline
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Why LinkedIn is Key

900+ Million Members

/6% of users outside of US
* 55% 1 in conversations/ 60% 71 in posts in 2020
9 billion+ content impressions per week

82%

of buyers are more likely to consider a brand if their
salesperson has an informative LinkedIn profile.

LinkedIn State of Sales 2021
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The Sales Sherpa Pathh™

Helping your partners make
decisions more easily, more

quickly, & with less risk.




~ Bringing
) ,DATA to life

Nick Oates - = MI_ |MI Hydronic Engineering

Would You Do Business

With Yourself?
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Leverage Your

LinkedIn Presence

Create a Buyer-
Centric Strategy

©2022 RockStar Consult ing @dfishrockstar



What do they
need to hear?
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Leverage Your

LinkedIn Presence

Build Your Profile
Now
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The 4 Profile Pillars '

1. Profile Images

2. Your Headline

3. The About Section
e

4. EXperience
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Your First, First Impression
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Steve Golden = . 1st . Pachulski Stang Ziehl & Jones

LLP
Partner at Pachulski Stang Ziehl & Jones LLP

= ) } r 1 ity
tadl States - Cantact hile St. John's University

Profile Headshot

©2022 RockStar Consulting @dfishrockstar



-

Steve Golden . 1st . Pachulski Stang Ziehl & Jones

LLP
Partner at Pachulski Stang Ziehl & Jones LLP

A . St. John's University
Contact info

Approachable, Polished, Consistent
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Mark BIOQm €/ - 1st & Baker McKenzie

Principal and North America Chair of Global Restructuring &
Insolvency Practice at Baker McKenzie; Past Chair and President,
American College of Bankruptcy

Yale University

Profile Headline
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What I Do For

Who I Help Them

Headline Worksheet
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t

a restructuring and insolvency lawyer with a strong finance background. | regularly represent debtor companies,

rt officers, creditors, DIP lenders, private equity groups and distressed purchasers in BIA and CCAA proceedings. | have
represented US clients and worked on a number of cross-border matters in the US and the UK. | also provide strategic
advice to debtors regarding the protection of their business and creditors in security enforcement scenarios. | have broa Your
industry exposure, having worked with clients in industrnial commodities, technology. retail, financial services, cannabis,
facilities management, construction and education.

Differentiator

Prior to my legal career, | worked in the financial services industry, which allowed me to develop my skills in data
lpulation and financial analysis. | enjoyed leadership opportunities during my legal education, both in not-for-profit

tions and athletics. | bring the richness of these experiences to my client work, which helps ensure | offer practical
I:rrb%»g.a pproach to business challenges.

Something
Profersonal ™

Top skills

Legal Writing = Financial Analysis = Corporate Finance = Negotiation = Dispute Resolution

BONUS: Your Call
to Action (CTA)

About: Why and How to Engage
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Business Coach

President/
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Team's

mplifying Your

H

Experience Section = Your Story
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EDUCATION:

Include appropriate
degree-providing

institutions and programs.

Certifications and other
industry-specific trainings
should be listed under in
the Certifications section.
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CERTIFICATIONS:

Include any university
education, training, and
licensure.

The Details of Your Story

Q-
0=’

VOLUNTEER:

Include non-profit
activities, civic
organizations, and
industry engagement.

List your position in the
organization (member,
volunteer, board member,
president, etc.). Write a
1-2 sentence description
outlining your involvement
as well.
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Optimize Your
LinkedIn
Profile

to Help
Attract

Your Ideal
Visitor
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Next Time

* Building your
Network

 Engaging with
Your Contacts

« Sharing Content
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Places to Start

 Clearly Define
Your Audience

« Craft a Client-
Centric Headline

« Brainstorm Ideas
for the "About
Section
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See You Onlinel
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INTHE

ns) opportunities that will drive your career
o e T S
ormsersalions & the key to being seen ing access o
re ctuwor f our tim
— o find = e u

nd in chis Book

o7 business professionals nght

o fni the co
- — 3 =1 ta read
i t of the Sales Babble Podcast
- - = e = Make Your Networking Work!
- o dri o
S rating rersatict
. een and zﬂ' "r L(ﬂnwlh bes a\wnnemurﬂcr your career.

e rminentprofessiona sodal medaplalon |
bl 25 B0 Fihd what you necd
o

sl make you more confident, more competent, and more comfortable
on; angzge oniin

hortcuts to value and opportunities with Li But
Vou hours ¢ rustration and add dolars to

ing um mm appr

how to:

fLatnk file and personal brand that attracts your most

the 700+ million members of Linkedin to create a network that
a8 Your connections tnrough engaging and sharing content that

‘et [3ka D. Fish) s a spealer, coach, and author of

ocla. A f Fama ing ictss and Linkedin Influencer
CRiL strategy and real-world
- : [ 2 ew Sa erpa™

- > - he v (l!va(eml . G

alue of every day. He can

LinkedIn.com/in/iamdfish

©2022 RockStar Consulting @dfishrockstar



	Default Section
	Slide 1: Building Your Online Presence through LinkedIn
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7: Why LinkedIn is Key
	Slide 8: Helping your partners make  decisions more easily, more quickly, & with less risk.
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22
	Slide 23
	Slide 24
	Slide 25
	Slide 26
	Slide 27
	Slide 28: See You Online!


